YOUR BUSINESS INTRO WORKSHEET
Because “so what do you do?” shouldn’t feel that hard.

PART 1: QUICK ANSWERS (DON’T OVERTHINK IT)
Fill these out fast, first instinct only
I help:

I do that by:

It matters because:

Right now, I’m really focused on:

PART 2: YOUR 5-SECOND ANSWER

If someone asked you right now “what do you do?”what would you say?

Keep it simple. No buzzwords.

Your answer:

PART 3: BUILD YOUR ELEVATOR PITCH

Use your answers to create a clear, human intro:
Formula: Who you help + What you do + Why it matters
Draft 1 (just get it out):




Now tighten it:
« Remove anything that sounds robotic
o Say it like you would in real life

Draft 2 (say it like a human):

PART 4: ADD YOUR DIFFERENTIATOR
What makes you different? (Be specific)
« No minimums?
« Unique experience?
o Strong values?
« Niche audience?
What makes you stand out. Add that into your pitch.
Final Elevator Pitch:

PART 5: THE REAL STORY (GO A LITTLE DEEPER)
These are the parts people connect to—don’t skip them.
Why did you start this, really?

What did you think it would be vs. what it actually is?




What’s something people assume that’s wrong?

What do you usually leave out—but shouldn’t?

PART 6: YOUR SOCIAL REINTRO
Use this to reintroduce yourself online.
Prompt:
‘“Hey, I realized I haven’t properly introduced myself in a while...”
Write your version:

FINAL REMINDER
You are allowed to evolve.

Your business is allowed to evolve. I. BOSSY ;

Your introduction should evolve too. "~ ROCHESTER
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